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QUESTION ONE (Total marks 30) 

(a) Define Industrial marketing       (5mks) 

(b) Briefly describe the three major characteristics of Industrial markets giving relevant 

examples  

(9mks) 

(c) Discuss the various Industrial customers giving relevant examples (6mks) 

(d) You have been appointed as the new Bungoma DAT Industrial Marketing Manager, a 

firm for assembling the Asian cars within East Africa.  How will you go about classifying 

the goods for Industrial markets?      

 (10mks) 

QUESTION TWO (20 Marks) 

(a) Government institutions are the largest Industrial Customers in any Industrial market.  

Explain 

         (10mks) 

(b) Define the role of different publics in Industrial marketing environment. (10mks) 

QUESTION THREE 

(a) How can an Industrial Marketing manager anticipate and influence government actions 

as far  as his organization is concerned?     

 (10mks) 

(b) How can the Industrial marketing manager make use of the changing technology to 

increase the Industrial firm market offering?     

 (10mks) 

QUESTION FOUR  (20Marks)  

a)  How can an industrial marketing manager anticipate and influence government actions 

as far as his organization is concerned?  (10mks)  

 

b) How can the industrial marketing manager make use of the changing technology to 

increase the industrial firm market offering?  (10mks)  

 

 

      END  

 

 




