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SECTION A

1. Define the following terms

i) Marketing (2 marks)

ii) Marketing channels (2 marks)

iii) Agricultural marketing (2 marks)

iv) Cooperative society (2 marks)

v) Marketing Intermediaries (2 marks)

2. Identify the various types of marketing channels (5 marks)

3. Highlight the main functions of marketing (5 marks)

4. List problems facing Agricultural Marketing (5 marks)

5. State the various types of cooperative societies (5 marks)

SECTION B

6. What are the roles of Marketing channels in Agriculture (10 marks)

7. What are the functions of Agricultural Cooperative society (10 marks)

8. What is the role of Agriculture in Economic development in Kenya (10 marks)

9. Explain the special characteristics of Agricultural products (10 marks)

10. Explain the value of marketing in the society (10 marks)


